Objectives: This study was conducted to examine the preferences and needs of typical Korean females adults for food and nutrition information provided by the mass media.
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- 552·Food and Nutrition information on mass media 는 요리법(11.8%), 6위는 식품의 효능(9.6%), 7위는 맛집 정보(3.5%), 8위는 생애주기에 따른 영양정보(1.6%)로 나 타났다. Multiple responses (Choose two) Multiple responses (Choose two) 났다. - -------------------------
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